
 

 
 

 
The Philanthropy Paradox: Public attitudes and future prospects for planned giving 
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Research launched today by Prism the Gift Fund (Prism) has revealed a new paradox in regard to public 
attitudes and future prospects for planned giving in the UK.  
 
Prism commissioned a survey by NatCen of 1,215 interviews with a random sample of the 
population across the UK to investigate attitudes to philanthropic giving. The report was written by 
Dr Beth Breeze, Director of the Centre of Philanthropy at the University of Kent. Dr Maximilian 
Martin, Global Head of Philanthropy at Swiss private bank Lombard Odier, has written a foreword to 
the paper. 
 
“This think piece describes and illustrates a paradox that has implications for all who care about 
building a stronger charitable sector: that the British public feels far more positively about the fruits 
of philanthropy than it does about those who fund it.” Dr Beth Breeze. In addition, the report 
reinforces two known paradoxes – that donors tend to benefit alongside those they intend to help, 
and that wealth accumulation tends to precede distribution. 
 
The novel data highlights 5 key findings (see separate attached document for full details):  

• Charitable giving is a very common but largely private matter in the UK 

• Most people believe that philanthropic donations make a positive contribution to society 

• There is less widespread agreement that philanthropists are good for society (only 53% of the 
lower income group concur). 18.2% agree that negative perceptions might deter donors, and 
most people do not trust donors to do what is right with their donations 

• Awareness, and support for, tax incentives to encourage charitable giving are highest amongst 
older and higher income people 

• Awareness of Donor Advised Funds is very low, but they appeal to many different types of 
donor 

 
With charities facing a £10bn funding shortfall in the coming 6 months as a result of COVID 191, 
philanthropists can bridge a vital gap – they can take more risks than large organisations, making 
decisions faster and deploying funds more flexibly. There is a greater need than ever before to bridge 
the gap between philanthropists and charities. Public opinion and media coverage are vital to 
promoting a positive narrative around philanthropy to encourage those who have to give, and those 
who give to give more.  
 
James Libson, Chair of Prism the Gift Fund, comments “Covid-19 has magnified divisions and thrown 
a legitimate spotlight on the response and responsibilities of those able to give. Suspicion about 
philanthropists and their motivation undermines the broad acceptance of the benefit of philanthropy. 
It is a matter for the philanthropy sector to address and we at Prism are committed to doing so.” 
 
Dr Beth Breeze comments: “This think piece concludes that we need to better understand and address 
the slippage between the widespread appreciation for what donations achieve and the more critical 

 
1 https://www.probonoeconomics.com/news/pres-release-charities-facing-101-billion-funding-gap-over-the-
next-six-months 



 

 
 

attitude towards those who make the donations. We also need to increase efforts to educate the 
public on the opportunities and benefits of giving, supported by the range of available tax reliefs and 
appropriate vehicles for making charitable donations, in order to continue building a stronger culture 
of giving in the UK.”  
 
Dr Maximilian Martin, Global Head of Philanthropy, Lombard Odier, comments: “The results of this 
paper indicate that we should reconsider the narrative surrounding philanthropy and its operating 
environment. Today the sector is in transformation. There is an opportunity to develop better 
narratives around the importance of private financing, and a strategic view on how non-profits can 
meet the challenges they face in a Covid-19 and post Covid-19 world. Here, philanthropists can help; 
indeed, philanthropists and non-profits work best when they act in a true spirit of partnership.”  
 
Notes for editors: 
Anna Josse, CEO of Prism the Gift Fund, Dr Beth Breeze, Director of the Centre for Philanthropy at 
the University of Kent, and Dr Maximilian Martin, Global Head of Philanthropy Lombard Odier, are 
available for interview and comments.  

_____ 
 
Prism the Gift Fund 
Prism the Gift Fund, ‘Prism’ is a UK registered charity that administers the giving of groups 
individuals and foundations making significant gifts to charities around the world. Prism’s mission is 
to increase the flow of funds into the sector by creating efficiencies. Prism operates a Donor Advised 
Fund (DAF) which is a charity account that is a time, cost and tax-effective alternative to a private 
grant making foundation. DAF is an easy to establish charitable vehicle for individuals and families 
giving globally. Donors can gift a range of assets, including cash, shares, and property, to their DAF 
account which they can name as they would a foundation. DAFs are growing in the UK as the 
governance and compliance required to run a UK registered charity becomes more fiercely 
regulated. The challenges that Prism the Gift Fund helps alleviate is two-fold. With the ongoing rules 
and requirements in regulation, setting up a standalone charitable foundation is extremely onerous 
and costly. In addition, there are too many foundations that are not run efficiently partly due to 
those involved not having the necessary financial and regulatory charitable expertise. DAFs are the 
fastest growing philanthropic giving vehicle globally. Lombard Odier, Mishcon de Reya LLP and BDO 
LLP provided sponsorship to Prism the Gift Fund. The author of the paper has no institutional or 
financial relationship and is not involved in any sponsorship agreement.  
For more information visit: www.prismthegiftfund.co.uk  
 
Centre for Philanthropy, University of Kent 
The Centre for Philanthropy at the University of Kent conducts robust and relevant research in 
partnership with charity sector partners on a range of topics, including ethical fundraising, major 
donors, corporate philanthropy, giving circles, and how children learn to give. This research informs 
our teaching, in which we use innovative methods to deliver a fully online Masters degree in 
Philanthropic Studies to charity sector professionals. We regularly speak to local, national and 
international charities to explore ways in which our research can inform their work and in turn how 
their experience can guide our future research. Our expertise makes us a regular source of comment 
and analysis for the media in Britain and beyond, and we are always keen to explore new 
opportunities to share our work with diverse audiences.  

For more information, visit: https://research.kent.ac.uk/philanthropy/  

http://www.prismthegiftfund.co.uk/
https://research.kent.ac.uk/philanthropy/


 

 
 

 
Lombard Odier  
Lombard Odier is a leading global wealth and asset manager. For over 220 years and through 40 
financial crises the Group has combined innovation and prudence to align itself with the long-term 
interests of private and institutional clients. The Group is solely owned by its Managing Partners, has 
a highly liquid balance sheet and is well-capitalised, with a CET1 ratio of 29.7% and a Fitch rating of 
AA-. Lombard Odier provides a complete offering of wealth services, including succession planning, 
discretionary and advisory portfolio management, and custody. Asset management services are 
offered through Lombard Odier Investment Managers (LOIM). The Group has also created cutting-
edge banking technology, which is offered to other financial institutions. The Group had total client 
assets of CHF 290 billion at 30 June 2020. Headquartered in Geneva since 1796, at end-June the 
Group had 29 offices in 23 jurisdictions and employed 2,535 people.  
For more information, visit: www.lombardodier.com    
 
 
Press Inquiries: 
kitty@prismthegiftfund.co.uk  
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